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FAMILY SHOWS

LIVE AN
The authenticity
and accuracy of
the dinosaurs are
the key to Feld’s
live stage show.
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FELD TEAMS WITH
NBCUNIVERSAL,
FILMMAKERS TO
CREATE JURASSIC
WORLD LIVE TOUR

LARGE
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S
Jeanie, a Troodon,
was created specifically for the live
stage show.

IXTY-FIVE MILLION YEARS in
the making, the Feld Entertainment-produced, family-friendly
Jurassic World Live Tour will roar
into venues Sept. 26.
The soft opening of the show
takes place at Schottenstein Center
in Columbus, Ohio, soon to be followed by a splashy world premiere at
Allstate Arena near Chicago the first
weekend in November. Sixty-nine
stops are planned in total and will
include major markets such as New
York City, Boston, Los Angeles,
Dallas and Miami.
Through a combination of projection and on-stage scenery, the show takes the fans on a journey into the dense
jungles of the fictional Isla Nublar, where scientists work to
stop an evil plot to harm the dinosaurs.
There are recognizable elements from the franchise,
including the beloved Velociraptor, Blue, and the menacing
Tyrannosaurus rex, which measures more than 40 feet in
length on stage, as well as new characters and creatures, that
iconic score, a gyrosphere (the clear balls that Jurassic World
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tourists ride in while observing dinosaurs in the movies), an
Asset Containment Unit, a tricked-out Jurassic World jeep, a
couple of motorcycles and a flying Pteranodon.
"Feld's mission was to be accurate to the films and
create life-sized dinosaurs that looked and felt real," said
Chris Nobels, associate producer for Jurassic World Live.
"Everything that is on stage has been a collaboration between Feld and our partners to make sure that every detail
is accurate."
Being a Feld show, the on-stage gore is held to a minimum, so expect the audiences to comprise a lot of kids and
families.
"It's going to be similar in style, suspense, terror and awe
to a Jurassic World movie," Nobels said. "If parents feel
comfortable with their kids watching the movies, then they
will feel comfortable with our show. A lot of the action is
implied, and we won't be physically killing anyone on stage."
Staying true to the films, the story will feature dinosaur
and human interaction, dinosaur vs. dinosaur battles and,
of course, a blowout grand finale with dinosaurs fighting
people and other dinosaurs. "It's very much what people
would be used to from the films," he said.
Feld's partners include NBCUniversal and the filmmakers, including original "Jurassic Park" director Steven Spielberg and "Jurassic World" director Colin Trevorrow.
"We created an original story and presented it to
the NBCUniversal team and eventually to Steven
Spielberg and producer Frank Marshall," Nobels
recalled. "All of them loved the idea and the story.
“It's an original story. We're not trying to retell
the movies. We are going to bring to the fans a
different aspect of what is going on at the Jurassic
World park."
The production will also introduce some new
characters: a new dinosaur — a Troodon named
Jeanie — and two new scientists.
The scientists “are working on what's going on
inside the dinosaurs' heads, much like Owen Grady
(played by Chris Pratt in the Jurassic World movies)
was working on the training and behavior of the
dinosaurs," he said.
In the “Jurassic” timeline, the story starts on the day
Jurassic World falls (at the end of “Jurassic World,” the
fourth movie) and ends three months before “Jurassic
World: Fallen Kingdom” (movie five) begins.
The show was created by the directing team of
Dan Shipton and Rob Nicholson and the writers are
Steve Jarczak and Shawn Thomas.
It took two solid years for the Feld team to refine
the story, create the video content, make the dinosaurs and work with the NBCUniversal music team.
"We wanted to take our time and create an experience that adds to the Jurassic World franchise in a
substantial way," Nobels said. "And if the dinosaurs
don't look real — it's over."
Twenty-four dinosaurs in all will roam the stage,
under various forms of power. Three of the production’s seven species — the Troodon; the Velociraptors, which include Blue; and the baby Stegosaurus
— have a person inside operating the dinosaur.
Larger dinosaurs are a combination of animatronics and people power, like the Tyrannosaurus rex,
and a handful are completely animatronic, driven
by off-stage technicians. Those include the adult
Stegosaurus, the Triceratops, and Indominus rex, an
antagonist in the Jurassic World movies.
There is also an array of drones outfitted to look

Congratulations
to Feld Entertainment
Three generations of
phenomenally successful programming
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The Jurassic World
Live Tour will feature seven dinosaurs, a gyrosphere,
a jeep and two
motorcycles.
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like prehistoric creatures like Pteranodons, that are operated from off-stage. "We can get a lot of free movement from
the drones," Nobels said.
An animatronic giant Pteranodon, which flies on an
automation system, swoops down, picks people up and flies
away with them. It has a 5-foot wing span. "We'll be able
to swoop, and dive, and get lifelike movements from the
Pteranodons, without cables."
Nobels also thinks the T. rex will impress. "It's 43 feet long
and 15 feet wide in the shoulders," he said. "We've gotten
the 3D (computer-generated imaging) molds from NBC and
we've created her to be authentic to the movies down to her
scales and down to her wounds from her battle with the Indominus rex. We're as accurate as possible in our environment."
No Jurassic World show would be complete without the
classic John Williams-composed score, and Jurassic World
Live will deliver.
"There will be the iconic John Williams and Michael Gi-
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“We wanted to take our time and
create an experience that adds
to the Jurassic World franchise
in a substantial way. And if the
dinosaurs don’t look real — it’s
over.” — CHRIS NOBELS

acchino music from the movies and original music from Tim
Williams," said Nobels. The music will be prerecorded.
The people inside the dinosaurs are known as “dinoteers,” but many of those slots remain to be filled because
the job requires a specialized type of performer.
"It's a very diverse group of people and what ties them
together is their athletic ability," Nobels said. "They have
to be athletic to bring the characters to life and move with
agility. It's not backflips we're after. To move raptor-like
takes a very special skill set."
The weight of the costumes alone would frighten off
many dinoteer contenders. "The costumes range from 75
to 125 pounds," Nobels said. "Blue is 17 feet long and the
costume is 125 pounds, so half of the costume is in front of
you and half is behind you and the dinoteer has to balance
all that weight and run around quickly and with agility."
Feld did not want to merely stage the plots of the movies,
and NBCUniversal and the filmmakers were in agreement
on that.
"We're introducing something into the production that
is unique in the Jurassic World universe and stands by itself," Chief Operating Officer Juliette Feld Grossman said.
"Most of the people will have a high degree of familiarity
with the characters and dinosaurs from the movies, and we
did not want to re-create the movies. We have a new story
that no one has ever seen.”
"The story fits right into the Jurassic World franchise and
creates an authentic experience that fans of the franchise
want and expect," Feld Grossman said. "What we're excited
about is that this show takes place in a different area of the
park and there will be new characters and dinosaurs that the
audiences have not met before, like Jeanie, the Troodon."
The show will also feature some of the most adored
dinosaurs in the franchise like Blue, she said.
"We're really proud of the lifelike realism of the di-

“Jurassic Park”
director Steven
Spielberg, shown
around the time of
the movie’s release
in 1993, “has been
involved in every
aspect” of the new
live show.
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nosaurs that we're creating," Feld Grossman said. "The
agility and speed and the proximity to the audience of
the dinosaurs is totally unique to this production and will
resonate with the audiences."
Feld Grossman said that the company's success was
founded in working with best-in-class entertainment
companies like Disney, Sesame Street, Marvel and now
NBCUniversal.
"We're really proud of those relationships," she said.
"With all our partners, we do everything we can to immerse ourselves in the franchise, the characters and the
stories. Feld creates the concepts and the storylines for all
our productions, and we authenticate with our partners.
Our shows deliver to the fans because they are true to what
those franchises are all about."
It will take more than 20 trucks to move the show. The
cast and crew will travel by a combination of air and auto.
Load-in will take two days and load-out only five hours.
The crew will be 25-plus and a show staff of five will travel
with the production. Stagehands will be hired in each market.
"This is definitely an arena-size show conceived for
5,000-plus capacity venues," Nobels said. "We're playing
big arenas like Rosemont (Ill.) Allstate Arena, Barclays
Center in Brooklyn and Tampa's Amalie Arena."
There will be interaction with the audience during the
preshow and during the show there will be actors entering

from the audience and the dinosaurs will come in from
unexpected directions.
Ticket prices will fluctuate. At Barclays Center, tickets
will range from $15 to $225 based on the Barclay's website.
VIP seating, at the top of the price range, is being offered
in the form of "Environmental Seating," which is 24 seats on
each side of the stage, placed inside the dasher wall. "They
will be right in the action on the floor mere feet from the
dinosaurs themselves," Nobels said.
Nobels was not worried about demand for the 48 VIP seats
exceeding supply: "Because of the fighting of the dinosaurs
and their height and weight all the dinosaurs will feel really
close and every seat in the house is a great seat," he said.
Nobels wouldn’t reveal the cost of producing the show
but said, "We spared no expense to bring the dinosaurs to
life and the best possible show we can bring to the fans.”
"Our gyrosphere is the only working gyrosphere in the
word outside the films,” he said.
Is the production faithful to the world that the movies
created? Maybe you should ask the original director.
"Steven Spielberg has been involved in every aspect of
the show," Nobels said. "We took him through the development of the dinosaurs, and he's planning to come down to
rehearsals."
Merchandise sales are an important element with all
Feld’s touring shows, said Mike Kessler, vice president of
sales and operations for Feld Consumer Products.
"The products offered are always popular and create
indelible memories that will last a lifetime," he
said. "We will sell items representing the Jurassic
World Live Tour brand in all categories — light-up
toys, hats and T-shirts, specialty snow cone mugs,
premium cotton candy items, event photo memora-

“The proximity to the audience of
the dinosaurs is totally unique to this
production.” — JULIETTE FELD GROSSMAN
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VSTAR’S FAMILY FOCUS
WHEN MINNESOTA-based VStar
Entertainment Group transitioned out
of a 38-year relationship with Sesame
Street Live and then was bought by
Cirque du Soleil Entertainment Group
in July, it cleared the way for VStar
to refocus its eﬀorts on the lucrative
family event segment.
“This allowed us to reallocate our investible dollars with Nickelodeon and
PAW Patrol in 2016,” said VStar’s CEO,
Eric Grilly. “We launched five international units due to the popularity of the

to the Music,” starring characters from
Nick Jr. shows such as “Bubble Guppies,” “Dora the Explorer,” “PAW Patrol”
and more.
Tickets have already gone on sale
for the show, which will make its premiere Sept. 7 at the Paramount Theatre
in Cedar Rapids, Iowa.
“We are extremely happy with the way
the marketplace has responded to the
announcement and how ticket sales are
trending this far in advance,” said Grilly.
“Our plan is to launch another show with
VStar’s PAW
Patrol Live!
franchise has
shows running
in the U.S. and
internationally.
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them next fall. It has been a fantastic
partnership working with them.”
VStar is now running two PAW Patrol
Live! shows, “Race to the Rescue” and
“Great Pirate Adventure.”
“The unique thing about the PAW
Patrol property is that it’s gender
neutral, so there is equal popularity
amongst boys and girls,” Grilly said. “It
also has global appeal, which makes
the property unique and will continue
its longevity in the marketplace.”
There are a number of tours planned
for both the PAW Patrol Live! and Nick
Jr. Live! shows this year and in 2020.
In May, PAW Patrol Live! “Race to
the Rescue” will launch a 15-week run
in China, with PAW Patrol Live! “Great

C O U RT E SY VSTA R E N T E RTA I N M E N T G RO U P

show and, in 2017, launched a second
PAW Patrol show, PAW Patrol Live! “The
Great Pirate Adventure,” and three international units due to (the popularity
of) that show.”
Also coming soon: a Trolls Live
tour, announced in mid-April with
DreamWorks Animation and Universal
Pictures, that is planned for more than
60 cities in the year after its planned
launch in November.
After the success of the PAW Patrol
Live! shows domestically and internationally, VStar entered into a five-year
exclusive relationship to create live
shows for Nickelodeon. The first part
of this partnership was announced in
September with Nick Jr. Live! “Move

Pirate Adventure” following for another
12 weeks.
In addition, VStar’s Nick Jr. Live!
“Move to the Music” production will
visit 65 cities in 2020.
“If this show does well, we’ll launch
an international unit to go with that,”
Grilly said. “We’ve already had oﬀers
from other partners to create that
show for them.”
VStar also just announced that
it’s creating a Trolls Live production,
based on the 2016 movie.
“A second Trolls feature film will be
released in 2020,” Grilly said. “While
it skews older than PAW Patrol, it also
is popular with both genders and has
global appeal. We plan to tour that
property internationally, as well.”
According to Grilly, with the first PAW
Patrol Live! show, “Race to the Rescue,”
in its third year, there doesn’t appear
to be any slowdown in sight in terms of
the popularity and ticket sales.
“Our observation is parents of young
children continue to trade things for experiences, so shows such as ours and
others in the marketplace are being
met with great receptivity,” Grilly said.
He added that since VStar was acquired by Cirque du Soleil Entertainment Group last year, it has opened
up “a whole new world of opportunity
for our business.”
“As a result of this, the benefit of
global network access allows us to
enhance and engage in partnerships
with higher echelons of identities,
including Nickelodeon and Universal
Pictures, which is the creator of Trolls
Live and part of the NBCUniversal family,” Grilly said. “It has been a fantastic
transaction for all parties. They look
at us due to the shows we create and
build, the venues we play at and the
tickets we sell, yet we’ll will remain an
autonomous business unit.”
For almost 40 years, VStar has put on
more than 36,000 performances worldwide in 40-plus countries for more than
2 million audience members each year.
In January 2017, VStar acquired South
Florida-based Cirque Productions, which
produces the Cirque Dreams family-oriented stage shows.
—Lisa White
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bilia and a souvenir program book."
Rehearsals will be held over eight weeks at Feld Studios
in Florida before they pack everything up and head to
Columbus.
"We'll be in Columbus for two weeks of in-venue tweaking, to make sure the sightlines are good from the 300-level, the 200-level, right stage, down stage, everywhere an
audience member could possibly sit."
Schottenstein Center's general manager, Mike Gatto,
said the venue was thrilled to be selected as the first stop
on the Jurassic World Live Tour. There will be seven performances at the venue stretched over three days.
“I attended a presentation. It looks really exciting and
the dinosaurs look great,” Gatto said. “The fans are going
to love it."
"Every product Feld creates is an exciting product, and I
am sure Jurassic World Live will be no exception," he said.
"Arenas are always looking for family entertainment and
we always want a diverse calendar of events, and this will
M AY 20 19

definitely add to that diversity."
Jeff Meyer, senior vice president of event marketing for
Feld, said Columbus was chosen because it's a central location and the arena was accommodating.
"It's a great facility that will allow us ample time for our
first load-in as well as other opportunities to flesh out show
operations," Meyer said.
Some of the dates will take the place of dates that were
previously held for the circus. "We have incorporated
many of the historical circus dates into our other touring
productions, including Jurassic World Live," he said.
Meyer indicated that the show would move to international markets after spring 2021.
Feld Grossman did not want to reveal whether further
Jurassic World Live tours are on Feld Entertainment's
agenda after the first run of the show, but it's a safe bet that
if Jurassic World Live hits the numbers, the show won’t go
extinct anytime soon.
Gatto sure hopes so: "We're always hunting for great
content, and Jurassic World Live ticks off every box,” he
said. “We're all hoping this becomes an annual event."
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Feld Entertainment
spent 2 1/2 years
refining the story
for the Jurassic
World Live Tour and
creating realistic,
movie-quality dinosaurs, down to their
wounds and scars.

